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The Marketing and Sales Academy

A unique practical learning opportunity for busy executives - new or experienced -

in marketing, planning and sales

2005/2006 PROGRAMME

Subject Workshop | Second Third First
Duration | Trimester Trimester Trimester
6th _ loth 7th_ 11th 6th _ loth
June November March
2005 2005 2006
Value-based Marketing for 3days th 1 nth 9" — 11" th
Profitable Growth 87— 107 June November 8"~ 107 March
" : th _ qth
Market with Intelligence 3 days 61— g June 7"-9 6t — g March
November
th_ 14th
Customer Value Management 3 days 8" — 10" June 9" -11 8" — 10 March
November
Targeting the right customers: 2 days th _ th 70— gh th_ th
Practical Market Segmentation 67— 7" June November 67~ 7" March
. th _ 10t
Creating Customer Value 2 days 8t — g June 9" -10 gt _ g March
November
Differentiation and Pricing 2 days th 4 100 - 11" th 1t
Strategies for Commodities 9"~ 107 June November 9"~ 107 March
- P - th_ qqth
leferen_tlatlon and _Pr!c_mg 2 days 9t — 10" June 10" -11 9" _ 10™ March
Strategies for Specialities November
Effective Implementation of 2 days th 4nth 107 —11% th 1
Marketing and Sales Strategies 9"~ 107 June November 9"~ 107 March
th _ qth
Key Account Management 2 days 2 _ gt June 8"-9 2 _ g March
November
- P th th
Innovation for Competltlv_e 1day 6" 8" June or 77,9 6" 8" March or
Advantage and Value Creation th November or th
10" June th 10" March
11™ November
" th _ oth
Process Selling 3days 6 g June 7"-9 6" — 8" March
November
P th_ 1qth
Procesl\: Communications 3days 8" — 10" June 9"-11 8" — 10" March
anagement November

Practical Marketing for Value Growth
WEDO...... while others only talk
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Comments from previous
delegates:

It was an excellent workshop!
I've learned a lof,
because it was practical.

Well-structured,
Well-organized, Practical.
Considerable materials to use in
everyday working lie

Relevant, lively, clearly
explained and
to the point

| really
appreciated your coaching!
feedback and practical business
examplks

The
most practical training | hawe
attended in years, excellent

Very good balance
' between theory, example from

other companies and practica
ERETCiSEs

Some really ussful
material we can use back
at the company

Mew ideas,
well explained and practically
delivered

For further information: visit www.marketability.org

or call +41 44 783 8775

Practical Marketing for Value Growth

WE DO....... while others only talk
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